


Thanks

# % & % & # & ' %

Table of Contents
Thanks

Table of Contents

I ntroduction

Format

Bible Study

Day 1: Leadership and Warfare

Day 2: Leadership TakesVision

Day 3: Leadership isMissional and Empowers Others

Day 4: Leadership is Team Oriented and Reproducing

Day 5: The Role of the Miraculous and the Church Planter
Mission Under the Cross

Demographics

The Mission I nitiation Plan

CoreValues

Mission

Vision

Strategy

Getting Ready to Go Public

Appendix A: Required Reading for BMPT

Appendix B: Demographic Data Summary

O© N O W W W w W NN NMNDNPFP P P P PP

Appendix C: Values, Mission, Vision and Strategy

[ —
[ —



Introduction

& # %
&' % 3 % % * % %
# " 4 "4# 5",-- #
6 % "7 %
#& 8 9 & 6
3 % 3 ; <
% &' % = )
& % & > 7
4 < ( !
Format
# *
&' 6
% " & @2) " OA-
Bible Study
" && " & B 4 X
# && & 1 # & Cé&
% # " # 3 C #
A
Day 1: Leadership and Warfare
D + # &' # &' & & #"
# C 9 & # && "
& # % % " %
% mn
Day 2: Leadership Takes Vision
8 % # "
E ( 9.
## % & % & " # #
" E
E # # % & 9C FE
# ( % % 8
9
Day 3: Leadership is Missional and Empowers Others
' # % " # (
"# & & & %
mn 5 ' & mn
n &l
/ ( 5 "+*,0 , -
& 2G
* / 0121, --.



Day 4: Leadership is Team Oriented and Reproducing
8 % # $ & 98
= # 9E " # & "
# # " " " #
& # % " # #

Day 5: The Role of the Miraculous and the Church Planter

#  C " ## # 8 # #
# 9 ( " & 7" % & % & -
1 & % ( ( 19 & "
# & 7 c " ' 70" & %
c " H## "H % & % %
& E # && " 8> H> H> | 198
Jomor g "# & & B # FE J oo
& FE " &
# "H e

Mission Under the Cross

" # &
# & C & %
) 8 | & 97 E # % #
# " % #
"8 %" ( 9& 8 9
# 8
% & 9 % # #&
# & /O+ " I % 2 "
% & " 8% # "
9 # & 8
% # #
5 % 9:" ;
) " E # & % &
## & & % & ( 8E
% " " " % " ( 9
% # > % %
& ( " % % #
% ( "
& # # % # & ' &
| # # # # I #
# < # I # & # %
Demographics
# % # 1" " " #
! C & 8 "

c& 2@

- , 0121, --.



"7 % && "

% % PE & | # & "FE
& & FK I " ## " #
"L
$ & &M I #
% # % # " %
5 & 85 % # N &
# #& 9 &
" # " 8E & " # "
" ! 98% & # %
" 9

The Mission Initiation Plan

I # ! % #
% " K I " #"
# & " L
Core Values
% < 8E " ( # " H# "M
n # n n
B ! O "#" #" & &'
% # #& % )y #)D #
=*2 # " % A
/; % " 5
.o # 0ot
G &
+ E % & &
2 < " M&
Mission
8 % 9
< 8 & P %
O ") # # & & &&
& & 8* 9 # ) #)D 8
5 9
Vision
) % #& # % ) % # #"& #
# # ! % % # # %
# # " E %
% # % % &
# % " HH# # %
Strategy
" % # #
# % % % # % # -
& # A

* G 0121, --.



Launch Teams

&" # "
" & %
# 6 & # #& # "H# #
# " & # # #H& "
8 " K L " % #
9+
# %
# % ) % & % 8 # 9 &
% % l# 7 & "
& & " 8 & 9 8E " M 9 I <
# M
" #
| | #
8" 9 " | " 8 #9
% % & %" O % J # | %
# ; ! %
# & % & % ! " #
| # /21 F--1# "
| " L %
% " # ! S ' % "
" C " F " " #8 & 9F
> , " % " % 4
& & < "
Fractal Teaming
) ) | # ) #
# " | # #
# | # " < <
& # ! # "A " % #
# I & " # I % 8
# 5 9 " &' # 5 & # 5 :
G 5 % ;
& # " & &' # "% #
# # ##"& /; # |
1 G# " ) #
5& # #& # 5& #
#
+& /Y
x + 0121, --.



Small Groups

# & "o 8
&& 9 "
# ) & 8
" NOE % # % #
% : 4 < " %% #
8 9 # | 8 "
8 " | 9 8 " 9 &

# #
E # A F( F F) "F
E | FQ " & % #
E & # # F
#H# "
" # # # 8 9
& & " " %
% # AB %
E & # F
E F
E FE F
C "< # #& % 8 # 9
E F
A" # & 8 9 & &
3
%* # A4 ' 6 9& 33
#
) I 0% # # # & #
" : # #H& # & # # %
Church Name
E ! # F # < & #
A8 F # ## "M 8
% M8 P 8 P8 #
M8 & "F P 8 9 8 9
1 & " # I # # 8& 9 >

Getting Ready to Go Public

B # % % # &
Q & A

* 2 0121, --.



YA F
A #
B # F #
# 6 M <
# &
F n n
FE | &
# "8&
FE
#& 8 9
y *G
- &

F # 'F
F
n FI
&
% G + #
*
oF E
% | &
##
n & ,__ n
+2
%II
#

## F  #F
#  FC
( F> " F
" ## FE
&
R " & .-
2-
9 # "&

0121, --.
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Appendix B: Demographic Data Summary
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Appendix C: Values, Mission, Vision and Strategy
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